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A4 OUR TARGET

Our direction as a company
is to grow the business 10%
to 15% for the next 10 years.



FULL-YEAR FINANCIALS
Revenue (in PHP Billion)




FULL-YEAR FINANCIALS
Net Income (in PHP Billion)
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HIGHLIGHTS




@ Our branded Branded Revenue
revenues (in PHP Billion)
continue to grow
at a vigorous
pace, growing
18% in FY 2017 ™
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@ OUR DISTRIBUTIO!

885,000 76%

Total Philippine Availability as a
TeChnOIOQY enqbles us Outlets Products are Percentage of Total
Available In Points of Sale

to strengthen our
distribution

capabilities and . 105
squeeze out more

2015 2016 2017

Estimated Growth in Availability of
Products




@ Expanding international
branded footprint. Establishing new 60
partnerships with mainstream
accounts, niche ethnic retailers, and Rttt

products are available
e-commerce platforms in the US.

14

Offshore Toll
Manufacturers for
CNPF




@ N OEM Revenue
Robust OEM years > (in PHP Billion)

with record high
tuna export sales,
providing a partial
hedge for the
business.
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Bureau of Customs, 2017



@ Consistent Product Diversification
demand for coconut 2013
water and currently
diversifying to
other coconut
products.

Coconut Water

2015

Virgin Coconut
Oil

2017

Desiccated| Coconut
Coconut Flour

2018

Coconut Milk / Cream



@ Our Balance Sheet metrics show
that CNPF is on stable footing

In PHP Mil 2017 Q1 2018 In PHP Mil Q1 2018
Cash 1,549 1,854 Trade and Other 5,031 5 840
Payables
Receivables 5,329 5,640 -
Notes Payable 2089 1,941
Current
Inventory 6,995 7,595
Long-Term Loan 1,620 1,620
Current Assets 14,684 16,012 S
8,876 9779
PPE 4,936 5,232 LIABILITIES
Noncurrent Assets 8,675 8,989 Retained Earnings 2,934 6,006
TOTAL ASSETS 23,359 25,001 TOTAL EQUITY 14,483 15,222
- v ~+
& a” ;
2.06x 0.51x 0.15x 0.55x
Current Ratio Net Debt to Net Gearing Net Interest-bearing
Equity Ratio Ratio Debt to EBITDA Ratio

XXX




Q1 2018 RESULTS

Revenue Branded
FY2017> <FY2017
Increase Revenue
Growth
Of Total Net
Sales from FY2017> Sl Income
Branded Growth

ACCELERATING SALES

MOMENTUM BACKTO EARNINGS GROWTH F



Market Leadership Accelerating Sales Momentum
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CannegTuna %

Corned Beef v,

Branded Revenue Increase:

FY 2017 Q1 2018
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Management Execution Pipeline of New Products

e 2014-2017
Earnings CAGR:
17.03%

e Flat YOY earnings
in 2017 despite
peak costs




Stock
Price

Market
Capitalization

INVESTMENT HIGHLIGHTS
78.8% Growth since IPO

Note: A 50% stock dividend had been paid out on August 10, 2016,
and stock prices have been adjusted accordingly.

End 2014
1PO PHP 10.89
PHP 9.17 /|
//
PHP 38.6B
PHP 32.5B

End 2015

PHP 10.99 -

/7

d

PHP 38.9B

June 27, 2018
End 2016 End 2017 PpHP 16.40
PHP 16.18 PHP 16.18 _
yd
PHP 58.18B
PHP 57.3B PHP 57.3B

Better performance relative to index & sector YTD

Absolute

Relative to Index

CNPF
21.3x
17.2%
1.4%
19.5%

d D

SECTOR

24.2x
15.0%

-8.0%
10.3%

As of June 27,2018




CONSISTENTLY
PAYING DIVIDENDS
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Philippines’ Best
Mid Cap Company

by Finance Asia

AWARDS

#3 Best IR Professional

1000 High-Growth
in the Philippines

Companies - Asia
Pacific

by Institutional

by Financial Times Investor

Philippines’ Third
Best at Investor
Relations

Philippines’ Best
Mid Cap Company

by Finance Asia by Finance Asia




e Abundant and can reproduce year-round in tropical
and subtropical waters

e Far from being overfished even in the future

e Being measured to limit catching of non-skipjack species

Skipjack T
ijac u na Source: ISSF, “Status of the World

In the Western Pacific O
n the VWWestern Facitic Ucean Fisheries for Tuna: November 2017"

Fully Compliant with 20 of 20
Applicable ISSF Conservation Measures

Century Tuna Handline's production employs a fishing method
that eliminates by-catch and juveniles, contributing to the
conservation of marine life. P1.00 from the sale of each Handline
product will support the development of a small-scale tuna
sustainability program in the Philippines.



SUSTAINABILITY

CERTIFIED
SUSTAINABLE
SEAFOOD

MSC

WWW.MSC.0rg

In partnership with World Wildlife Fund
for Nature (WWF) and KidZaniq, the

Century Tuna Marine Conservation

Lab was established to help kids learn

more about marine ecosystems and

sustainability.



SUSTAINABILITY

CNPF, in partnership with Friends of Hope & Vita Coco, is
developing a 20 hectare seedling farm.

Once fully operational, will distribute 130,000 high quality
seedlings a year. Over the next 25 years, these are expected to

replace 90% of the senile trees in the vicinity of our plant in
Tambler, General Santos.



GIVING BACK

Over 20 million meals have been served
since its launch in 2010



GIVING BACK

This program helps partner farmers by letting
them gain access to fair and consistent buyers
for their vegetables and sustain their livelihoods



GIVING BACK -
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Our Clobal Mission:

— — o Raise 1 million people in E
’ coconut farming communities
LOOK FOR THESE g R

/' PHP5 FROM THIS R
| PACK HELPS MAKE , '-éav'z ég.::’ VITA COCO b J'E? Learn more
" FILIPINO COCONUT | PRODUCTS '\ Eetier e whoe oy R
. raRMersLIVEsA | INVOLVED INSTORE | P —
| LITTLE BETTER | T GrROW

Wo renow our palm groves
through

saedling anc
Every Vita Coco pack purchased
in the Philippines will co directly repiaming programs. @gencerationhopeph

) these fi
mmﬂno et :’m or Follow the conversation - u
e i at @VitaCocoPH GUIDE

REPLANTING, e S We share bes: practices and
Melp them grow the best Use the hashtag : hbltt:dnq.n.u through

n&oom mml. I #HopelinACoconut

IN'I’ERCR&.:'NG : Tell your friends to

sources of income by plantng pick up Vita Coco,

new crops around their existing because every
trees like cacao, coffee and corn. purchase = PhP 5.00

for Filipino Coconut
farming communities

with access to better classroom
lsarning emdronments

PHP5.00 from every purchase of Vita Coco products goes directly
to supporting Filipino coconut farmers. Through this, everyone is
able to lend a helping hand in giving, growing, and guiding the
coconut farming communities.



ORGANIZATIONAL CHANGES

Christopher T. Po

Executive Chairman

Gregory H. Banzon
EVP & COO

Former:

President & CEO

Current:
Executive
Chairman

Former:
VP & GM for the
Tuna Division

Current:
EVP & COO

Teodoro T. Po
President & CEO

Edwin C. Africa
SVP & GM

TO SUPPORT FUTURE PLANS

Former:

EVP & COO

Current:
President &
CEO

Former:
VP & GM for the
Meat Division

Current:
SVP & GM
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