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Listed on the Stock Exchange 5 years ago…

Listing Ceremony May 2014
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Our direction as a company 

is to grow the business 10% 

to 15% a year for the next 10 

years. 
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Doubling in Size

Every 5 Years
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How have we

progressed

since then?
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Revenue (in PHP Billion)

2015

23.3

2016

26.8

2017 2018

+21%

+23%

+15%

32.9

37.9

2014

20.4

+14%

*Figures 2016 onwards are adjusted for IFRS 15, with CAGR based on pre-adjusted revenues

2016 year-on-year growth based on pre-IFRS 15 figures
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Net Income (in PHP Billion)

2.6

2.8

2.7

+37% -4%

11%

2015 2016 2017 20182014

1.91.6

+21%
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Special Cash

Regular Cash

Payout Ratio*
*Of previous year’s net income

0

0.05

0.1

0.15

0.2

0.25

0.10

0.08
0.10

0.10

0.10

0.10 0.10

0.08

28%

24% 24%

PHP/
Share

0.180.20

0.20

2015 2016 2017 2018

25%

0.18
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PHP 0.18 cents

a share

CASH DIVIDEND

…and in 2019, paying again another
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2018

HIGHLIGHTS
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Branded revenues 

grew at a vigorous 

pace of 20%, despite 

a challenging 

consumer 

environment

1 Branded Revenue 

(in PHP Billion)

+10%

+19%

+20%

16
19 20

23

28

2014 2015 2016 2017 2018

+18%

*Figures 2016 onwards are adjusted for IFRS 15, with CAGR based on pre-adjusted revenues

2016 year-on-year growth based on pre-IFRS 15 figures 
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* 2016 based on pre-IFRS 15  figures 



Canned Tuna Market Share 

of CNPF, Dec 2018

Source: Nielsen

Growing Category and 

Consumption in Marine
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46%

Corned Beef Market Share, 

December 2018
Source: Nielsen

Solid Double-Digit 

Growth in Meat
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Source: Nielsen

Huge Market Share 

Gains in Milk

Jan '16 Jan '18 Current

Exponential 

growth in 

Powdered Milk 

Market Share
2%

+49%
Milk 2-Year Revenue 

CAGR 

FY 2016-2018

Milk Revenue

Growth in 

FY 2018

+66%

18%
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78%904,000

Continue the  

optimization of 

our network to 

maximize reach 

while limiting 

increases in cost

2

Total Philippine 

Outlets Products 

are Available In

Availability as a 

Percentage of Total 

Points of Sale in the 

Philippines

Estimated Growth in Availability of 

Products

652,000 760,000 885,000 904,000

2015 2016 2017 2018

17%
16%

Source: Nielsen

2%
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Growing alternative sales 

channels, serving both branded 

products internationally and 

institutional food service 

clients locally

3

c.19k
Restaurants Served in 

FY 2018

Countries where CNPF 

products are now 

available

62

+34%
Food Service Sales 

Growth FY 2018
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4 Consistent 

demand for OEM 

products 

provide scale, 

expertise, and 

FX hedge

Tuna OEM Market Share 

Bureau of Customs, 2018

Coconut Water

Virgin Coconut 

Oil 

Coconut 

Flour 

Desiccated 

Coconut

Coconut Milk / Cream

2013

2015

2017

2018

Coconut OEM Diversification
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Balance Sheet remains well positioned 

to take advantage of other opportunities

5
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So far, in 2019…

20



21



22



2019: A Year 

of Innovation
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Argentina Corned Chicken
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Birch Tree Choco
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PEOPLE 
Development

PROTEIN
Delivery

PLANET 
Preservation

Creating a Sustainability 

Framework for our Business
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Creating a Sustainability 

Framework for our Business

PROTEIN
Delivery

PEOPLE 
Development

PLANET 
Preservation
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Providing 
Affordable Protein
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2016 2017 2018

Protein Distributed in the Philippines 

(in million kg)

49.3
54.4

60.1

+10% versus 
last year
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Century Tuna Flakes 

in Oil 155g

Argentina Corned 

Beef 150g

Birch Tree Fortified 

33g
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Creating a Sustainability 

Framework for our Business

PLANET 
Preservation

PEOPLE 
Development

PROTEIN
Delivery
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CNPF to be “Plastic Neutral” 

by 2020
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Our ongoing membership in the 

International Seafood Sustainability 

Foundation (ISSF) requires strict 

annual compliance to all ISSF 

conservation measures.
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Tuna Traceability 

Declaration 2020

“By 2020, effectively regulate harvesting and end overfishing,

illegal, unreported and unregulated fishing and destructive fishing 

practices and implement science-basedmanagement plans, 

in order to restore fish stocks in the shortest feasible time, at least to 

levels that can producemaximum sustainable yield as determined by 

their biological characteristics.”
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PHP5.00 from every purchase of Vita Coco 
products goes directly to supporting Filipino 

coconut farmers. Through this, everyone is able 
to lend a helping hand in giving, growing, and 

guiding the coconut farming communities.

Once fully operational, will distribute 130,000 
high quality seedlings a year. Over the next 25 
years, these are expected to replace 90% of the 

senile trees in the vicinity of our plant in 
Tambler, General Santos.

Developing sustainable coconut supply
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Creating a Sustainability 

Framework for our Business

PEOPLE 
Development

PROTEIN
Delivery

PLANET 
Preservation
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CLOSE TO HALF of Board 
of Directors are independent

BOARD MEMBERS

INDEPENDENTOF BOARD FEMALE

9

22%

44%
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